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Even though she was herself pregnant she
undertook the journey to the hill country to
visit her cousin whom she knew was in need
of her support.

She took Jesus to others, she saw Jesus in
others and was the face of Jesus to others.

Our Lady of the Visitation provides us with a
profound identity and faith based vision of
which every member of our parish can be
part.

STRATEGIC VISION - To be like Our Lady of the Visitation

Our strategic vision is our parish becomes a parish of Outreach, living the ethos of Our
Lady of the Visitation who went in haste to serve others.

3 BROAD FOCUS AREAS 

This is an update report on the
activites and projects of Community
Outreach programme in the parish.

St Teresa’s quote provided the
inspiration for the Community
Outreach logo – and we have seen
that through your generousity, we can
indeed start ripples that will make a
difference.

“I cannot alone 
change the world,

but I can cast a stone 
across the waters 

to create many ripples.”

PURPOSE

This aligns well with our Parish
mission which calls on us “… to know,
love and serve God more, as disciples
of Jesus Christ”. The Community
Outreach committee strives to help
with this mission by focusing your
contributions on the poor.

The purpose of Community Outreach is
to have a sustained impact on alleviating
the plight of the destitute and poor,
primarily through the provision of food
and blankets/clothing.



**  Our Plan > Where we are
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PRINCIPLES

OUR WORK IN NUMBERSCOMMUNITY OUTREACH  COMMITTEE

STORIES 
FROM NOAH

“One person, who lives in a tiny
room, told us that the soup kitchen
is the only place where he feels like
someone takes care of him. Corona
was a big problem. So many
businesses had to close, and people
lost their jobs. But the soup kitchen
was there to care for them. It is a
space where people with different
religions meet each other without
being different. One of the great
strengths is that it treats everyone
equally.”

“The second member 
of our soup kitchen 
community was 
abandoned by his 
family.

It is the only place to 
get a decent and 
quality meal during 
the day.”



HUNGER IS REAL
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BAGS OF LOVE 

Here are some pictures from our 
latest Bags of Love campaign.

Our annual campaign runs leading 
up to Christmas. 

In 2021 we distributed 650 bags of 
food (a new record) to Delft, 
Maitland, Hout Bay, Steenberg, 
Bonteheuwel and Tafelsig. 

Each bag feeds a family of 4 for a 
week. 

Ongoing campaign started in March
2020 as a response to needs created by
the pandemic. Raised over R1m and
supports 30 communities in the Cape.
We estimate we have provided in
excess of 200,000 meals.

• Funds solely for hunger relief -
always with us

• Major campaigns (suggest each
quarter) includes Bags of Love

• Identify projects to partner with
• Also provide relief to smaller

projects, but always for Hunger
• Committee to determine projects for

DSC (Discbursement Sub
Committee)

We coordinate with CARITAS to
ensure there is no duplication and that
we achieve as wide a reach as possible.

Please see our website too for more
details. We have detailed Hunger is
Real reports with the donations made.
There is also information about our
partners and the heartrending impact
our donations have in the communities
especially in these very challenging
times.
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CLOTHING & WARMTH

Determine a rolling one year plan for
focused projects which is updated each
quarter.

WINTER WARMERS

This is an annual campaign run just before
the start of winter to collect blankets,
winter clothing and warmers.

2021: Provided support to 14 beneficiaries
and collected/donated 100 bags of clothing
and 1400 blankets.

2022: Campaign will be run in May – June.
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• Bric a Brac Pink Door:  We thank Denise 
Fourie who has re-established the Pink 
Door and will continue to manage 
seconds that will be donated to NOAH 
who sells them to maintain their 
activities of care for the aged. Please 
remember this initiative if you have 
usable bric a brac at home that you are 
willing to donate.

• Second hand books: Ongoing collection 
of books for Goedgedacht charity

• Skills Upliftment: We are looking to 
support charities with skills upliftment 
programs. We have supported Salesians 
with a donation for stationery and for 
their Sewing & Life Skills Programme. 

DISCRETIONARY OUTREACH

• Donated gifts at Christmas to 
volunteers in the poor parishes 
who run the various soup kitchens 
as a token of appreciation for all 
they give and do.

• Kula Rose  Home:  R5000 (home 
for mentally handicapped youth) 
for a new roof 

• Nazareth House R10,000: 3 
microwaves and 12 kettles  plus 
nappies. 

• Flooding in Masiphumelele - we 
contributed R10 000 to cement & 
waterproofing of the worst 
affected shacks. 

• Regular report backs will continue to be made to the parish

• Although regular feedback is received from each partner, we plan to visit projects 
more frequently 

• Thank you to the committee – a special thanks to Barry Smith for his work in the 
past – also a thanks to others that have helped – Gina Clifford-Holmes, Denise 
Fourie, Deborah Jordan and Vivien Cones in the office

• A very big thank you to all who have donated in the past to the various 
campaigns

• Please feel free to contact Don Bowden (via Parish Office) with any questions or 
suggestions

TIMELINE

THANK YOU AND GOD BLESS YOU! 

The local church is the largest social network on the planet 
and has the ability, authority and permanency to do far 

more than any government institution could.
World Relief


